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Art. 2 point 22 DMA:

‘ranking’ means the relative prominence given to goods or services offered through online intermediation
services, online social networking services, video-sharing platform services or virtual assistants, or the
relevance given to search results by online search engines, as presented, organised or communicated by
the undertakings providing online intermediation services, online social networking services, video-
sharing platform services, virtual assistants or online search engines, irrespective of the technological
means used for such presentation, organisation or communication and irrespective of whether only one
result is presented or communicated;



